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SUSTAINABILITY AS A BASIS FOR 
STRATEGIC DECISION MAKING

•	Sustainabilty is part of all the estrategic decisions of 
Ternua Group

•	The company wants to go further of those minimums 
that in every moment establish the legislation 
establishes, and provide a differentiation with with 
respect to the standard of the textile sector.

•	The SUSTAINABILITY policy of TERNUA Group -the 
contribution proactive to social improvement, 
economic and environmental by the company It has a 
double objective:

•	The protection of planet and people (employees, 
suppliers and social and economic environment).

•	Ensure improvement from the competitive 
situation to long term of the company.

•	On this path TERNUA Group is still an agent imperfect. 
But his will and commitment to improvement are 
structural
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“OUR COMMITMENT” - IS A COMMITMENT THAT WE AD-
QUIRE AS A BUSINESS, SO IT INCLUDES ALL OUR ACTIVITY

GENERAL OBJECTIVES

All suppliers comply with our minimum 
expectations about their social and 
environmental impacts

Integrate the principles of the circular 
economy in our business.

Our PRODUCTS will be designed, 
developed and manufactured under 
circular principles. This means that 
they will be recycled, recyclable or 
biodegradable.

•	100% polyester will be recycled

•	100% polyamide will be recycled or 
biobased

•	100% of our cotton will be organic, 
regenerative organic or recycled.

•	100% of our wool will be responsible, 
RWS, GOTS or recycled

•	100% of our down will be responsible, 
RWS or recycled.

Advance and set reduction objectives to 
become a neutral company.

All members of the Ternua Group make the 
purpose and values of the company, their 
own.

To become a B-CORP certified, for what 
is necessary to consider the impact of our 
decisions in our workers, clients, suppliers, 
the community and the environment
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“OUR COMMITMENT” - IS A COMMITMENT THAT WE AD-
QUIRE AS A BUSINESS, SO IT INCLUDES ALL OUR ACTIVITY

SINCE 2024

•	It reafirms th purpose and commitment 
of Ternua Group and its brands to 
environmental, social and economic well-
being.

•	B-Corp (Benefit Corporation) recognizes 
companies that are commited to 
prioritizing the environment and society 
in the way they do their business.

•	The company has been evaluated in five 
impact areas (workers, environmnet, 
customers, governance and community) 
and has obtained a score of 95,7 points, 
well above the average of the companies 
thta complete the evaluation (50,9) and 
managing to easily surpass the bar of 80 
points, the minimum to be certified.

Trabajadores 25,8
Medioambiente 40
Gobernanza 8,6
Comunidad 17,6
Clientes 3,4
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CON MÁS DE 30 AÑOS DE EXPERIENCIA EN EL MERCADO

Arrasate Kirolak Import Logística 
automatizada

Nuevas
oficinas

FábricaGrupo Retail
Tienda de deporte Arrasate SA

Logistica Arrasate SL 5000m2
Confección 
Lorpeland SL

Ternua Group SL España
IASA Retail SL
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